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Summary of Results

Number of respondents

Kickoff meeting (10/3/13): 30
Online survey (10/21 — 10/25/13): 74

Total respondents: 134




Summary of Results

Areas of agreement and disagreement across respondent groups

Agreement

Desire more retail and
restaurants

See need to activate ground
floor uses and bring more
excitement to Downtown

2-3 story development is most
appropriate
Prefer mixed-use housing

Disagreement

Support for food carts higher
among online respondents

Kickoff meeting participants
more likely to support new
housing

Building heights above 5 floors
seen as appropriate by more
online respondents




Kickoff and online respondents differed slightly in age
distribution and participation in past planning activities

Percentage first time Age of respondents
participants in planning

activity for downtown
71 or older
Kickoff
45% .
Online
5506 51-70 22 13
31-50 38 16
18-30 11 1
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Respondent groups differed in neighborhood representation,
with online respondents more likely to not live in Milwaukie

Neighborhood of respondents

Ardenwald-Johnson Creek
Island Station
Linwood m
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Both groups shop downtown, but online respondents
included a group of downtown workers

How do you use Downtown?

I work Downtown 16

| live Downtown

None of the above

All of the above
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Respondents generally shop at the farmers market, but
online respondents more likely to shop regularly

How often do you shop at the Milwaukie Farmer's Market?

Every week 25 7

Once a month

Once a year

Never

35

o
(€3]
=
o
[y
(6]
N
o
N
(6)]
w
o

mOnline = Kickoff




All respondents see retail, restaurants and increasing
excitement and activity as key needs for downtown

What is the best use of ground floor Which of these goals is most important for
buildings Downtown? Downtown?

Increasing excitement and activity

i

Retail 34 18

Reducing commercial vacancy rates 19 6

Restaurants 39 9

More attractive buildings/storefronts 16 4
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Improving accessibility for all modes

Residential ) .
Increasing supply of parking spaces

|~ ]

TH

10 20 30 40 50 60

mOnline = Kickoff mOnline = Kickoff




Both groups support restaurants, but online respondents
more likely to support food carts

Is there a need for additional restaurants
in Downtown?

Yes, e manEs pOSSibIe _
25 12

Yes, one or two

No, we have plenty already

Would you like to see food carts in
Downtown Milwaukie?
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Yes
Maybe 20 8
No 10 12
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Nearly unanimous agreement from both groups on the need
for more retail services downtown

Is there a need for retail services in Downtown Milwaukie?

Yes

No, we have plenty close by 3

No opinion 8
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General agreement on top priorities, but kickoff
respondents slightly more likely to support new housing

What is the highest priority for Downtown?

More retail variety

Ground floor activation 19 9

Decrease vacancies 13 3

Bicycle and pedestrian improvements

Other

More recreation-oriented uses

New Housing

Landscaping improvements
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Both groups prefer mixed-use housing, but online
respondents less likely to see housing as a need

What type of housing is most needed in Downtown Milwaukie?

Mixed-Use Housing

None 22 4

Townhomes 15 8

Single-family Homes

Multifamily (3 or more units)
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Both groups prefer 2-3 story buildings, but online
respondents more likely to support buildings over 5 stories

What building height is appropriate for Downtown?

Higher than 6 stories

5-6 stories

4-5 stories

3-4 stories 12 8
2-3 stories 31 11
1-2 stories 11 6
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Groups agree that Fresh Look Milwaukie recommendations are still
relevant, but more enthusiasm for economic development and
identifying short-term projects

Agreement with Fresh Look Milwaukie recommendations

Identify and Realize Short-term Projects
Facilitate Economic Development 3.53
Bring "Sexy" back to McLoughlin 3.29
m Overall Average
Promote and Enhance Shared Community Values 3.10
Build Community Cohesion 3.09
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Average Score (0 = Not at all, 4 = Completely)




Relatively low desire for more structured parking, office and
residential development, especially affordable housing

Downtown should have more...

Structured parking garage(s)

Market rate residential development 2.39

Office development

m Overall Average

Senior housing

Affordable housing development
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Average Score (0 = Strongly Disagree, 4 = Strongly Agree)




Images with high variation between online and kickoff respondents
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Top 5 building images
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Bottom 5 building images

3.33

3.31

3.19

m Overall Average
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